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Song and dance
Work's a waltz for
these wedding
choreographers who
make sure nuptials
are glitzy affairs.

Male order Raymond
suits and traditional
silk veshiis give way
Lo slick cuts and
designer wedding
attire to dress up
the modern groom.

Dazzling drapes
Kanjeevarams may
have been the last
word in weddings
of yore, bul modern
brides can look
forward to a variety
of new options.
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MARRIAGES ARE MADE IN HEAVEN,
WITH A LITTLE HELP FROM
THE CITY’S WEDDING PLANNERS

or the last four months, for an
hour every evening, Lakshmi
or Saraswati’s phone lines
are busy. No, they're not busy
chatting. The sisters, the
wedding planning dueo behind Fvent
Art, are talking shop with a Tamil
BErahmin NRI client from California
who is taking stock of the pre-wed-
ding progress for her daughter’s
nuptials slated for the end of Novem-
ber. The excitement of the lady on
- the other end is palpable. Suddenly,
she chipsin with an American accent
that belies her Tamilian roots, mak-
ing a request for “oil-free mu-
rikkus”. Without batting an eyelid,
the sisters make a mental note of
how to execule this demand.

That passion for putting up a
good show has significantly im-
pacted the world of weddings that
have blossomed from ritualistic and
solemn ceremonies to grand and
fun-filled occasions. Keen to make
his sister Vivian's wedding a memo-
rable celebration, Sidney S. Sladen
(4 promineni cowlurier in the city)
decided to organise a grand sangeet

! for her in Fehruary last year. Help-

ing him [ulfil his dream of making it
ultra special and fun was long-lime
buddy Lakshmi Krishnaswamy. To-
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gether they put together a grand
party at a beach house on East Coast
Hoad. "It was a lot of work,” says
Sladen. “We had to plan the décor,
put up a stage, decide on lighting,
music, bar, food, DJ... But we had a
blast.” Adds Krishnaswamy, “We re-
alised we were having so much fun

working together.” Almost instantly, |

the duo formed Fuchsias, an event
management outfit thal conceives
and executes a host of fun shows,
with wedding being the priority.
Not far from Fuchsias, two
women—Vidya Singh and Rekha
Rangaraj—are ideating over the
seven weddings they've already
been hooked for this season. Singhis
back in town after a three-week hol-
iday in Europe but even before she
gushes about her shopping binges
and walks in the parks of London,
she {ills in her friend about a client
she met there. “The mother sat next
to me,” she says, “and the bride and
groom on acouch opposite me. Hold-
ing her fiance's hands, the girl chat-
ted about how she'd like her
wedding to be. A truly charming cou-
ple, it’s going to be a pleasure work-
ing with them.” Her friend for many
years, and partner since "05, Ran-
garaj, fashes a warm smile. When
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people love their job, it shows.

“Weddings today have become
pan-Indian,” says Vidva Singh,
princess of Vijayanagaram, who for-
ayed into the business soon alter she
helped two NRI friends piece to-
gether a grand wedding in Chennai.
“You're so good with organisation,”
one ol them said to Singh, “Why don’t
you do this as a business?” Singh
took thal suggestion seriously, part-
nered with Rangaraj, and the duo
starled Sumyog two years ago.

For Lakshmi and Saraswati,
whose production house, Jaishres
Pictures, has made an impression on
the small screen. transitioning into
wedding planning from organising a
host of events for corporate houses
was almost a seamless process of
evolution. “Thanks te our strong
foothold in the media, logistics and

Novel approach

l and attention to
detail is key. We try to
understand the client's
needs and customise our
offerings to blend beauty
and perfection. ' ’

LAKSHNI,

Fleert Art

people management has always
been our strength,” says Lakshmi.
Afler conceptualising an array of
evenis for IT and ITES companies,
an opportunity to organise a wed-
ding knocked at Event Art's doors. Tt
was a Christian wedding for a cou-
ple from the US." recalls Saraswati,
“We were quite clueless about Chris-
tian weddings, but we did our re-
search, constanily communicated
with the bride over mail. and did a
great job.”

Business has been brisk at Fuch-
sias too. Sladen and Krishnaswamy
have called the shots at over five top-
end weddings, and have 14 evenis
lined up before the end of 2007 They
particularly remember a prominent
wedding they conducted at Chetti-
nad where they transformed a drab
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wedding

mandap painted in shades of blue
into an ethereal setling draped in
fabries of mustard and gold. “We
i put up pillars and gave the entire

to innovate on our designs and en-
sure every function of a wedding is
a different expericnee,” Krish-
naswamy says telling us of a Mus-

¢ Knot notes

'§ EVENT ART
A

| area an Indo-Western look,” says B R 3?’- HE'“-': Apariments lim wedding they organised. There
Krishnaswamy. g No. 104, ';"h”[” rs Road were four ditferent tunctions, and

Rooted in fashion, Fuchsias also § SIEEEESEEEEEEEEEEE three in the same venue. “For the

| considers colour an important ele- & S8R engagement ceremony, thal was
ment of the look and feel ol a wed- Mo, 39 0 jers Road hidd at o beach house, we made the

ding. "We usually discuss with our Tal: G8R844 99998 selting romantic with a thousand

I clients what they plan to wear,” SUMYOG lotuses and candles Moating in the

pool and the entire stage backdrop
was in shades of baby pink and sil-
ver. For the other three functions,
wiz had different sets put up in the
same place on three different days,
Forthe haldi ceremony, we had yel-
low Oowers, [or the mehendi, the
background was a sparkling red,
and for the sangeet, we strung jas-
ming and lilies on the stage.”
Event Arl too prides itsell on
“novelty in approach. and atieniion
to detail™. In addition to co-ordinat-
ing the A to 7 of a wedding (from in-

vitation design, postage  and
We discuss what

l the clients plan to
wear and create stage
décor keeping that in
mind. We like to ensure

Iﬁevew functionisa
different experience. "

SIDHEY 5. SLADEN
FLis

says Sladen who creates stage dié-
cor keeping that in mind. “We like

P pn by ARAKIN AWHCIVE

A sumyog@gmai
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courier, costumes and décor, take-
away bags. gift packaging, make-
up and music, valet service, food
and beverage to marriage registra-
tiom], the sisters like to make the
occasion memorahle,

For instance, three months
ago, al a sangeel ceremony they
organised for a leading exporter
family in Karur (a town in Tamil
Nadu), the enlerlainment inter-
spoersed dance with a stand-up act
by a popular comedian, “The ]
belted out both Tamil and [indi
music.” says Saraswatl, “We try to
understand each of our client’s

m_ _ 3 specific necds, and tailor-make our

Sidney 5, Sladen and Lakshimi Krishoaswamy idesie over stage décor
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wedding

offerings to blend beauty and per-
fection,” adds Lakshmi.

Singh and Rangaraj’s hands-on
approach is said to be the key to
Sumyog's success, “We treat it like
our own daughter’s wedding,” they
say. The other unique advantage
they haveis they are “people’s peo-
ple”, “There's a huge element ol joy
in planning awedding,” says Singh.
“Bven alter 18 hours of non-stop
work, when our sets go up, there’s
an enormous amount of satisfac-
tion and then you're convinced it's
waorth every moment of stress.”

In the last two years of being in
this business, Sumyog has spread
ilts wings lar and wide, having
planned weddings in Chennal. Hy-
derabad and Salem too. They espe-
clally cherish their experiences in
this small town in Tamil Naduo.
“People are particularly warm and
enthusiastic in towns and we liter-
ally become part of the family,”
says Rangaraj.

‘ l Today you can
order flowers from
Thailand, tulips from

Amsterdam, choose fo
have a Mughal-style
wedding or opt for a

Victorian look. ' ’

VDY SIEH,
Smping

Apart from adding elegance to
a wedding, the duo is extremely
conscious aboul professionalismin
quality standards, In the pre-dis-
cussion period. they present de-
tailed drawings of every aspect of
the set in ils “minulest detail”.
“When the sets are heing pul up,
we [ollow those drawings ditto, so
we don't veer away [rom what we
have promised the clienl,” says
Rangaraj whose strengths are
“ideation in colour and design”
while Singh’s skill sets lie in “exe-
cution and personnel manage-
ment”. In Sumyogs world, the sky
it seems, is the limit. “Now you can
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Rekha Kangaraj (i

have flowers from Thailand, tulips
from Amsterdam. choose to have a
Mughal-stvle wedding or opt for a
Victorian look,” says Singh who
used her pool of resourees recently
1o hunt down a Rajasthani man in
Mint Street who knew how to tie
safos (turbans). “A south Indian
bride was insistent that all the men
in her family tie safas.” adds Singh
who made it possible.

I weddings are the flavour of
the season, planners are ils manna
from heaven. “Today woeddings
have become a status symbol,” says
Sladen while the ladies from Event
Art feel that itis people’s insatiable

p Singh gear up for e widding soason

demand for different things. Ran-
garaj lists three important reasons
for this metamorphosis. “Indian
families have become nuclear to-
day and there are no uncles and
aunts Lo pitch in,” she says. "Sec-
ondly, today you can dare to dream
because the onus is on someons
else. Thirdly, you can keep adding
to your requirements and rest as-
sured they will be met.”

As Singh putsil: "Everywedding
is like a theatrical production with
no dressrehearsal of any sort.” And
these planners ensure that tying the
knot is a piece of five-tier wedding
cake. = by Akhils Krishnamurthy



